
Corporate Sponsor

Three Conference Options are Available:

1. Full Conference Registration Includes: 
 Day One – 2 May 
  Conference, Lunch, Morning and 

Afternoon Tea, Victorian Tourism 
Conference Dinner Dance 

 Day Two – 3 May 
 Conference, Lunch, Morning Tea

2. Day Registration Includes: 
  Either Day One or Two of Conference, 

Lunch, Morning and/or Afternoon Tea 
(excludes Conference Dinner Dance)

3. Victorian Tourism Conference Dinner Dance: 
 Includes 3 course dinner and drinks,  
 guest speakers and entertainment

Early Bird Registrations 
Registrations received before Wednesday 
April 5th will receive a discounted 
conference registration fee.  

Dates and Times

Day One 
Tuesday 2 May 2006 
10am—5pm 
Conference

7pm—11.30pm  
Victorian Tourism Conference Dinner Dance 
Dress: Smart and Elegant

Day Two 
Wednesday 3 May 2006 
9am—3.30pm 

Venue 
Victorian Tourism Conference  
Melbourne Cricket Ground, East Melbourne

Conference Dinner Dance  
Plaza Ballroom, 191 Collins St, Melbourne 
(next to the Regent Theatre) 

 

Parking 
Park at Olympic Park.  Enter Olympic Park 
car park from Swan St (Entry E), walk across 
footbridge to the MCG.  At the end of the 
footbridge you will see light tower 4. Head 
left, in the direction of the city, walk around to 
Light Tower 6, where you will see Gate 2. 

(Further detailed instructions will be sent 
to delegates upon their registration) 

Tourism Alliance Victoria 
P.O. Box 18136, Collins Street East 
Melbourne VIC 8003 
Tel 03 9650 8399 
Fax 03 9650 8543 
Email info@tourismalliance.com.au 
www.tourismalliance.com.au

Conference Options

Partner Sponsors

Sustainable Tourism CRC Victorian Node Service Skills Victoria

Associate Sponsors

Victorian Tourism Conference 2006 

Registration Form Tax Invoice ABN 74 109 290 520

Name – 1st Delegate

Name – 2nd Delegate             

Name – 3rd Delegate*             

Organisation

Postal Address              

Email        Contact Number

Special Dietary Requirements            

Please register me/us for the following:

Delegate   1    2    3 

Full Registration        @ $                      =                           

Day Registration        @ $                      =                        

Conference Dinner        @ $                      =                           Total $               

Panel & Workshop Preference

Please indicate in order of preference your workshop and panel selections in the box below.  
We will endeavour to offer you your first preference however this is not guaranteed.

Day One – Panel Discussions   Day Two – Workshops 

Delegate     1    2    3   Delegate    1    2    3

Local Government Tourism        Local Government Tourism        

Tourism Marketing        Tourism Marketing        

Tourism Experience and Innovation        Tourism Experience and Innovation       
Cost     
(includes GST)    Tourism Alliance Victoria Member Early Bird**  Tourism Alliance Victoria Member** Non Member  

Full Conference  $415      $445    $475

Day Registration  $215      $245    $275

Conference Gala Dinner $135      $135    $150

Student Day Rate  $200 
**Includes Local Government Councillors

Payment details:

I have enclosed a cheque/credit card payment for $                        (cheques must be payable to Tourism Alliance Victoria Ltd)

Please fill out credit card details below:

Type of Card:     Bankcard  Mastercard  Visa

Cardholders Name:

Card Number:                     Expiry Date:   /  

Signature: 

Fax back to Tourism Alliance 03 9650 8543 
NB: Upon full payment, this registration will become your Tax Invoice. No further invoice will be issued. 
*If more than three delegates are attending please provide a separate cover sheet providing workshop, panel selections and registration selection if different for each delegate.

RSVP  
Friday 21 April 2006 
Fax through registrations to 03 9650 8543

Cancellations 
Cancellations of registrations after 12 noon 
on Wednesday 26 April 2006 will incur 
a cost recovery fee. 

Non attendance at the event incurs 
full payment costs. 

Tourism Alliance Victoria 
P.O. Box 18136, Collins Street East 
Melbourne VIC 8003 
Tel 03 9650 8399 
Email info@tourismalliance.com.au 
www.tourismalliance.com.au

Registration Information

 
Victorian Tourism Conference 2006 
Planning for the Experience
Tuesday 2 – Wednesday 3 May, 2006 
Melbourne Cricket Ground

Major Sponsor



Day Two

David Chalke

David Chalke consults to  
Quantum Research. It is an 
organisation which has identified 
Australia’s most trusted brands. 

Heading the list is Cadbury followed by 
Bunnings. Further research suggests fast food, 
alcohol and gambling advertising is opposed  
by most Australians.

So what do consumers want? What do 
consumers seek in advertising? What do 
consumers of tourism want and are we still “a sort 
of nation of adolescents. Uncertain as to who we 
are. Undecided as to what we want to be?”

Julia Leu

Douglas Shire Council in far North 
Queensland is the local steward for 
the junction of two World Heritage 
Areas – the Great Barrier Reef and 

the Wet Tropics.  How can a shire of 11,000 
people which gets a million visitors annually 
manage a responsibility of global significance?  
As Council’s Manager, Cultural and Economic 
Services, Julia Leu has 4 university degrees and 
over 15 years of experience with communities. 
She is well placed to reveal the sustainability 
success story of Douglas Shire.

Nell Kell

When food, wine, tourism and a 
unique landscape come together 
- it really is a beautiful thing but 
what a challenge bringing together 

tourism professionals, wine makers, food 
producers and tourism businesses. North East 
Valleys Food and Wine straddles this juncture 
and has done so in a way that recently won it  
a Victorian Tourism Award.

What sets North East Valleys Food and Wine 
apart from the food and wine offering of other 
regions of Victoria? Project Officer, Ms Nell Kell 
is one of the key drivers behind this project. 
She claims she came to her senses having 
worked in PR; with backpackers and as a life 
coach. She would likely say this job found her 
and the project has found success.

Tracey Slatter

The terms ‘timber’ and ‘tourism’  
have appeared in tandem in 
Victoria’s Colac Otway Region,  
New South Wales Hunter Valley 

and Western Australia’s South West. Can tourism 
replace the timber industry as a mechanism  
for regional revival? As the CEO of Colac  
Otway Shire Council, Tracey Slatter will comment 
on the transition of a local regional community.

Anne Willey

Imagine the frustration of sitting 
behind a desk reading and writing 
about the architectural splendor 
of a Portsea seaside mansion, 

the warming environment of an old English 
style pub in country Victoria, tasting rich and 
elegant red wines from Victoria’s collection of 
wine districts and reclining on the verandah 
of a country retreat beneath its Tuscan porte-
cochere entrance. As the Editor of Victorian 
Lifestyle Magazine, Anne Willey has both a real 
and vicarious understanding of the richness of 
the Victorian tourism offering. Sit in her seat for 
an hour to see what captures her interest. 

Sam Saltis

Websites that work are the ones 
that provide customers with what 
they want. Simple enough? Well 
why are so many so poor? Perhaps 

it’s not about the website at all, perhaps it’s 
about our marketing generally and where 
technology fits in that mix? Sam Saltis is the 
Managing Director of bwired, a company which 
advises businesses on web strategies that work. 
After 11 years in an executive role with the 
ANZ bank and with an MBA from Melbourne 
Business School, Sam has looked at business 
from many angles and has some views on 
websites you many not have heard before.

Day One

Peter Sheahan

The speed of email slows up 
Generation Y. They would rather 
send a text. According to The 
Herald Sun they have seen 22,000 

ads for every year of their life and get more 
screen time than fresh air. They know more 
about Google than the inside of a library. They 
number 4.5 million and are hypersensitive from 
living in a pressure cooker. They seek instant 
gratification, bigger, brighter and better and 
they are the workforce and entrepreneurs of 
tomorrow. 

Generation Y Expert Peter Sheahan has made 
some insightful observations of the generation 
of which he is a part. At 25 years old he’s 
written 6 books and is well on the way to 
delivering his 500th presentation on his take 
on Generation Y. With skill shortages high on 
the agenda - employers take note of this lively, 
contemporary and refreshing view. 

Tim Cossar

Apparently Wellington went “ape” 
over the King Kong Movie. The cast 
and crew were in town for nearly 
two years pulling the $280 million 

movie together. In fact New Zealand is claiming 

the lion’s share of film tourism - the impact 
from ‘The Lord of the Rings’ trilogy is said  
to be immense.

And 100% Pure is a campaign that has 
claimed much head space. As the CEO of 
Positively Wellington Tourism, Tim has been 
successful in capitalising on these opportunities 
for Wellington and his tactical marketing story  
is one worth sharing. 

Paul Wittwer

Ningaloo Reef Retreat is hidden 
amongst the dunes of Cape Range  
National Park W.A.

The eco-resort was developed 
following a deal between its owners Paul 
Wittwer and Liz Handley and Park authorities. 
Compared to the Great Barrier Reef, Ningaloo 
Reef has a lesser profile - great for its 
protection perhaps but there aren’t many other 
places where the sea is simultaneously dotted 
with mantra rays, dolphins, a humpback whale 
or two and a green turtle. What a place to do 
business and what a story of success!

Steven Van Aperen

Seven parts of the brain’s cortex 
are stimulated to lie, four to tell the 
truth. Your body doesn’t lie. What 
are you really saying? 

In the current climate where instant answers 
are demanded - is the ability to bend the truth  
a little a requirement of a public position?  
And when is bending the truth an out and out 
lie and when is it spin doctoring?

Steve Van Aperen’s company conducts hundreds 
of polygraph tests a year even though the results 
are not admissible in Australian courts.

Where do you rate on the “embellishment  
of falsehood” meter? Have the demands  
of the tourism industry and its consumers 
placed you there?

Kimberly Palmer

Marketing sits at the heart of 
the tourism industry. Recent 
releases of state political party 
policies highlight budgets for 

tourism marketing - “$5 million over five years 
for marketing; $15 million extra for tourism 
marketing.” While others argue that marketing 
alone won’t provide the industry with the boost 
it needs. 

Marketing expert – Kimberly Palmer recently 
ran a seminar “All marketers are liars”, a 
somewhat controversial title for a marketer.  
What can the tourism industry learn from 
Kimberly’s experience?

Speaker SnapshotVictorian Tourism Conference 2006 
Planning for the Experience 

Program Schedule

9.30am – 10.00am   
Registration – Tea and Coffee on arrival

10.00am – 12.00pm 
Plenary Sessions 
Master of Ceremonies – Bindi Gove,  
Manager Business and Industry Development 
Tourism Alliance Victoria 

Introduction to the Victorian 
Tourism Conference 
 Fred Herbert, Deputy Chairman, 
Tourism Alliance Victoria

Guest Speaker (invited) 
 The Hon. John Pandazopoulos,     
Minister for Tourism 

Generation Y and Labour Shortages –  
I can get a better job elsewhere. 
Peter Sheahan, Generation Y Expert

100% Pure, 100% Tactics 
 Tim Cossar, CEO, Positively Wellington 
Tourism, New Zealand

12.00pm – 1.00pm 
Lunch

1.00pm – 2.30pm 
Concurrent Panel Sessions 
Three concurrent sessions of key 
presentations directed at specific  
themes.  Good opportunity for questions  
and general discussion.  

Local Government Tourism 
Spotlight on tourism research  
for Local Government  
Leo Jago, Deputy CEO and Director  
of Research, Sustainable Tourism CRC

Optimum Tourism Structure  
for Optimum Outcomes 
Scott Chapman, Director of Marketing,  
City of Melbourne

Tourism Marketing 
Zero Budget Marketing  
Kimberly Palmer, Founding Director, 
Brazen Productions

Brand Positioning  
Geoffrey McDonald Bowll, Managing Director, 
The Starship Ad Agency.  

Tourism Experience and Innovation 
Tourism’s Lifestyle Opportunities 
Paul Wittwer, Manager, Ningaloo Reef Retreat,  
Western Australia

From the Ground Up and Out 
Terry Smit, Manager, Go West Tours 

2.30pm – 3.00pm   
Afternoon Tea

3.00pm – 4.30pm 
Key Speakers

Domestic Tourism Downturn,  
Tourism Victoria’s response 
Campbell Gome, Research 
Manager, Tourism Victoria

The Truth about Lies? 
Steve Van Aperen, Body Language Expert

4.30pm    
Summary & Closing   
Nicholas Hunt, Chief Executive, 
Tourism Alliance Victoria

Tour of Refurbished MCG

7.00pm – 11.30pm 
Victorian Tourism Conference 
Dinner Dance   
Tuesday 2 May 2006 
Plaza Ballroom, 191 Collins St

Join Tourism Industry Colleagues for an 
elegant evening of dinning, dancing and 
great conversation.  

8.30am — 9.00am 
Registration – Tea and Coffee on arrival

9.00am – 10.45am 
Plenary Sessions

Master of Ceremonies, Bindi Gove  
Welcome to Day Two 

Consumer Spending -  
What people want and why.   
David Chalke, Quantum Research

Sustainable Tourism Destination –  
The Visitor wants what the Locals want.  
Julia Leu, Manager Cultural and Economic 
Services, Douglas Shire Council Queensland  

Performance of the Australian Tourism Industry; 
what are our future issues? 
Speaker TBC

10.45am – 11.15am 
Morning Tea

11.15am – 12.45pm 
Facilitated Workshop Sessions 
This is an open forum session designed to 
generate discussion amongst delegates and 
an opportunity to gain ideas and learn from 
other businesses and regions.  

Local Government Tourism 
Facilitator – Susan Benedyka

Speaker 1 – Rail Trails in Victoria   
Darren Murphy, Project Officer,  
Murray to the Mountain Rail Trail 

Speaker 2 – Facing the challenges  
of transition.  Tracey Slatter, CEO,  
Colac Otway Shire Council 

Speaker 3 – Cross Border Partnerships.   
Kaye Demmery CEO, Mildura Tourism

Tourism Marketing 
Facilitator – Delyse Graham 

Speaker 1 – Cooperative Marketing  
Nell Kell, Project Officer,  
North East Valleys Food and Wine 

Speaker 2 – Innovative Marketing  
Liz Seymon, Chief Executive,  
Destination Melbourne 

Speaker 3 – Emarketing 
Sam Saltis, Managing Director, Bwired Group

Tourism Experience and Innovation  
Facilitator – Mary Maddock

Speaker 1 – Ideas, from Innovation to 
Business Growth, Rob Asplin, Manager,  
River Country Adventours

Speaker 2 – Selling the Experience 
Barbara Bjerking, General Manager,  
Aquila Mount Abrupt Eco Lodges (invited) 

Speaker 3 – Starting with both feet we’ll walk 
you through it  
Gavin Ronan, Director, Bothfeet (invited)   

12.45pm – 1.45pm 
Lunch

1.45pm – 3.30pm

Case Studies from the Floor 
Facilitated by Bindi Gove,  
Manager Business and Industry Development, 
Tourism Alliance Victoria 

Melbourne’s Commonwealth Games,  
now that the dust has settled.  
Clive Dwyer, Melbourne 2006  
Commonwealth Games.  

What attractions - my attention?    
Anne Willey, Editor, Victorian Lifestyle Magazine.  

3.30pm 
Conference Conclusion & Close  
Nicholas Hunt, Chief Executive, 
Tourism Alliance Victoria
The conference program is correct at time of printing, 
however all information may be subject to change

Program Day Two Wednesday 3 May

Program Day One  Tuesday 2 MayDetails
Victorian Tourism Conference
May 2 & 3, 2006 
Melbourne Cricket Ground (MCG)     

Who Should Attend?
—  Local Government – Tourism Portfolio 

Councillors, CEO’s, Economic and 
Business Development Managers;

—  Victoria’s leading Tourism Businesses, 
Attractions, Accommodation 
Providers and Tour Companies;

—  Regional Tourism Managers;

—  Tourism Service Providers.

Objectives
—  Provide the Victorian tourism industry 

with an update on issues affecting 
tourism across the State;

—  Provide a forum to share practical 
experiences and future innovations;

—  Strengthen relationships and 
networks amongst individuals involved 
in managing regional tourism or 
running a tourism business;

—  Encourage ongoing support for sustainable 
tourism growth in regional Victoria;

—  Communicating greater awareness 
of the economic, social and 
environmental value of tourism

—  Cultivate best practice regional tourism 
and tourism business management 

What’s in it for me?
Businesses

Innovation – Paul Wittwer, Tim Cossar,  
Rob Asplin 
Profitability – Peter Sheahan, David Chalke 
Marketing – Kimberly Palmer,  
Geoffrey McDonald Bowll  

Local Government

Partnerships – Julia Leu, Scott Chapman,  
Nell Kell, Darren Murphy 
Triple Bottom Line – Tracey Slatter, Julia Leu 
Infrastructure – Darren Murphy 
Research – Leo Jago 

Regional Tourism Organisations

Marketing – Kimberly Palmer,  
Geoffrey McDonald Bowll, Tim Cossar,  
Liz Seymon 
Relationships – Nell Kell, Julia Leu 

For all

Networking  
Fun 
Sharing knowledge

Tourism Alliance Victoria invites you to the 2006 Victorian Tourism Conference.   
It will bring together tourism businesses, agencies and Local Government to  
discuss the future of the industry. How do we create exceptional visitor experiences?  
Is this possible in the era of instant gratification and limited leisure time? 
This conference experience will reinvigorate, motivate and inspire you.  
Bring your business card, take home business expansion ideas and critical contacts. 


