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How to conduct visitor Research at your event 

	Stratifying the sample:

	1. Ensure the audience sample is of sufficient size to provide a reasonable level of confidence that it is representative of the total audience. As a guide 150 surveys will generally be sufficient. The more people surveyed, the higher the chance of getting representative data.

	2. The selection of events and days to survey must be managed to ensure that the sample is not biased.

	3. Surveyors should be given strict instructions to be random in selecting respondents. Appropriate rules to follow are:


 - asking the next person you see

 - asking the 10th person through the door

 - surveying at different points at an event



	4. Surveyors should avoid


 - asking male, then female etc

 - asking old, then young etc

	Preparation:

	5. Map location of events (if held in various locations)

	6. Estimate size of audience. Accurately estimating the size of the audience will enable better application of surveyors to each event. This will ensure that there are enough surveyors present at event to complete the necessary number of surveys.

	Gathering Information:

	7. Ticketed sit down events. Surveying can only be done at the start and end of the event and people are usually available for only 15 minutes.

	8. Enclosed music performances. Surveying can be done at these events, however it is best to survey outside the venue as people prefer not be distributed while listening to the performance.

	9. Location of events. When planning the surveying process, it is important to factor in the time taken to travel between events, especially if the Festival is spread throughout a shire or region.

	10. Ensure that you inform the visitor that all information they provide is confidential and will not be distributed to a third party.

	11. If approaching a couple or group, ask which person organised their attendance or suggested that they attend the event and survey that person. It is advised not to survey more than one person at a time as it does get difficult to input all responses. Also people will respond with the same answers as the person before them.

	


For application enquiries, please contact:

Anna Wadley

Tourism Alliance Victoria Ltd

Em: anna@tourismalliance.com.au

The following templates are available from TAV to event organisers to assist in the planning and running of the event:

· Marketing Plan

· Media Release

· Research










G:\Tourism Alliance\Projects\CVEP\TAV Forms\How to Research Template.doc
* Note: Some of the above information has been sourced from Arts Victoria DIY Economic Impact kit 


