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Product Update
The purpose of this template is to update appropriate industry contacts on your product or service.  Used in conjunction with the media release template you can ensure all interested parties are up to date and familiar with the tourism experience you have on offer.

Listed below are three of the contacts you should be communicating with.  You may also wish to use this template to update other contacts you have.
Date:
Attn: 
(address to appropriate person, see below)


Laura Cavallo, Tourism Victoria Media Unit – 

Fax (03) 9653 9678 or laura.cavallo@tourism.vic.gov.au

Gitte Donvig, Geelong Otway Tourism – 

Fax (03) 5223 2069 or gdonvig@geelongcity.vic.gov.au

Georgina Wheeler, Colac Otway Shire – 

Fax (03) 5232 1046 or georgina.wheeler@colacotway.vic.gov.au
Business Name: 
Region:
Contact Person:

Title:

Contact Details: 


Including:


Phone


Address


Email


Website

A short description of the business (this can remain constant, but ensure it is up to date): 

Including:

Business Description
Background

Basic Product Information (ie. number rooms/beds, open hours, seating numbers)


(Don't waffle. Keep it short and sharp - key facts and figures at a glance.)
Short story ideas (approx 200-300 words) or use your Media Release as attachment(s): 
Make sure you EMPHASISE your true points of difference.  Think about how your experience might be different from another operator elsewhere in Victoria who offers the same kind of product.  For example;

· You may have an interesting personal story or background that you can link with a story about your property/service – ie. A sea or tree-changer

· An unusual or quirky product

· New facility or a unique service that you are offering

· You might use unusual ingredients, regional produce or have a new and interesting menu
· You might have developed a tour experience that highlights unusual wildlife or features

· There might be a new town walk, feature or interpretative signage
· You might have a really great value special or package
· You might work together with another operator (either locally or somewhere in the broader region) to develop an interesting offer or experience or joint entry ticket
· You might be linking your product to a new product or event (like the Great Ocean Walk) 







Business Logo/Letterhead
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